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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Interest among international tourists in trips to Italy 
Accommodation searches on Google for trips to Italy in the last 3 months
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Position of Italy in terms of interest in international travel 
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 
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Positions of Italian cities in terms of interest in international travel
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

The main countries interested in Italy
Accommodation searches on Google for trips to Italy in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Main tourist destinations of interest for the German market
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Main tourist destinations of interest for the French market
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Main tourist destinations of interest for the UK market
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Main tourist destinations of interest for the Dutch market
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using Google Destination Insights (for the period from 01/05/2022 to 29/07/2022) – All data is indexed 

Main tourist destinations of interest for the US market
Accommodation searches on Google for international travel in the last 3 months
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Source: ENIT Research Department using ForwardKeys data – updated on 31/07/2022 – *2022 bookings for August and September

Monitoring of arrivals and bookings of international flights to Italy
Past arrivals and bookings for the coming months in Italian airports – comparison between 2022 and 2021, made on 08/08/2022

11

761.946

916.964

1.069.432 1.077.624

84.482
152.394

267.078

533.655
501.522

571.455

714.390

633.062

April May June July August September

Arrivals/Bookings 2022* Arrivals 2021



Monitoring of arrivals and bookings of international flights to Italy
Past arrivals and bookings for the coming months in Italian airports – comparison between 2022 and 2019, made on 08/08/2022
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Source: ENIT Research using Forward Data – updated on 31/07/2022 *2022 bookings for August and September
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of international flights to Italy – July
Summer 2022 bookings by country of origin – variation (in %) between July 2022 and 2021, as recorded on 08/08/2022
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of international flights to Italy - August
Summer 2022 bookings by country of origin – variation (in %) between August 2022 and 2021, as recorded on 08/08/2022
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of international flights to Italy – September
Summer 2022 bookings by country of origin – variation (in %) between September 2022 and 2021, as recorded on 08/08/2022
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of flights from other countries – Italy and competitors
Summer 2022 bookings, as recorded on 08/08/2022
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of flights from other countries – Italy and competitors
Summer 2022 bookings – variation (in %) between July, August and September 2022 and 2021, as recorded on 08/08/2022
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Source: ENIT Research Department using Forward Data – updated on 31/07/2022

Monitoring of bookings of flights from other countries – Italy and competitors
Summer 2022 bookings – variation (in %) between July, August and September 2022 and 2019, as recorded on 08/08/2022
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings using Online Travel Agencies – Weekly data 
Availability among major OTAs – accommodation facility occupancy rates: comparison of 2022 with 2021
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings using Online Travel Agencies – Weekly data
Availability among major OTAs – accommodation facility occupancy rates: comparison of 2022 with 2019
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings through Online Travel Agencies - July 2022/2021 
Availability among major OTAs – occupancy rates by product compared with 2021
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Source: ENIT Research Department using The Data Appeal Company data

Accommodation bookings through Online Travel Agencies – August 2022/2021 
Availability among major OTAs – occupancy rates by product compared with 2021
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings through Online Travel Agencies – September 2022/2021
Availability among major OTAs – occupancy rates by product compared with 2021
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings using Online Travel Agencies – July 2022/2019
Availability among major OTAs – occupancy rates by product compared with 2019
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Source: ENIT Research Department using The Data Appeal Company data on 08/08/2022

Accommodation bookings through Online Travel Agencies - Italy and competitors 
Availability among major OTAs – occupancy rates in Summer 2022
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